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Executive Summary 

High quality public spaces are vital components of healthy and liveable 
neighbourhoods. óPublic open spaceô, which has often just been seen as 
parks and reserves, is referred to more broadly as ópublic spaceô in this 
Strategy. It is critical that the funding available for public spaces is utilised 
effectively and efficiently to deliver best value for the community. 

This Public Spaces Strategy (the Strategy) is intended to provide a clear 
strategic direction and inform future decision-making on the best ways to 
improve public spaces in the City of Melville (the City). The Strategy:  

¶ Assess the amount of public space available to the community 

¶ Identifies current and emerging challenges 

¶ Highlights opportunities to improve public spaces 

¶ Outlines guiding principles to inform future projects and actions 

Improving public spaces is a top priority for the City as an organisation 
according to community feedback informing People, Places, Participation: 
A Strategic Community Plan for the City of Melville 2016-2026. A total of 
1,367 people responded to a survey and 89% of respondents said that 
parks, reserves and natural areas were very or fairly important priorities. 
Public spaces are very important for the community. 

An independent assessment by POS Tool1 calculated that public spaces 
occupy 25.8% of the Cityôs total area, which does not include other public 
spaces, such as club pay-for-use facilities and pedestrian-friendly streets. 
The City has more available public space than most comparable, inner-
urban local governments in Perth. The Cityôs Community Wellbeing Survey 
2015 found that 90.5% of local residents agreed that the City has a 
sufficient range of open spaces for leisure activities.  

                                                
1
 www.postool.com.au ï University of Western Australia 

The City has made substantial commitments to improving 
public spaces in recent years, including the new Carawatha 
Park in Willagee (pictured above) and Ogilvie Road Reserve 
in Mount Pleasant (pictured below). 

http://www.postool.com.au/
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The Strategy responds to community feedback and finds that the main 
issue is not a lack of overall public space, but rather how to best improve 
public spaces in the City.  

It recommends that the City prioritise improving the quality, useability, 
amenity, comfort, sustainability, variety, safety and accessibility of 
public spaces over the purchase of expensive freehold land for additional 
parklands. It is recommended that the City only purchase freehold land for 
additional parkland if: 

¶ The identified needs of the local community are unable to be met by 
improving the quality, useability, amenity, sustainability, variety, 
safety and accessibility of existing public spaces; 

¶ A cost effective opportunity arises; or 

¶ Existing local public spaces are demonstrably suffering from over-
utilisation. 

Purchasing expensive freehold land is not the only way to increase the 
amount of public space. There are cheaper and more innovative ways to 
increase the amount of available public space highlighted in the Strategy.  

The Strategy supersedes the previous City of Melville 2004 Public Open 
Space Review and is informed by important State Government documents 
such as Liveable Neighbourhoods and Healthy Active by Design. 

It also reviews the relevance of the Western Australian Planning 
Commissionôs (WAPC) Development Control Policy ï Public Open Space 
in Residential Areas, which applies a general 10% public open space 
requirement for new subdivision on greenfields (vacant) sites. The 10% 
requirement is not intended to be retrospectively applied to older areas that 
were surveyed and subdivided prior to 1955. 

The identified approach is considered to be the most effective way to 
improve public spaces and enhance community wellbeing for today and 
tomorrow.   

 

A new high quality public space has been created on the 
corner of Davis and Lawlor Roads, Attadale. 

Example of a pedestrian-friendly street in Applecross Village 



City of Melville Public Spaces Strategy FINAL  Page 10 of 92 

 

 

 

 

 

This page is intentionally blank. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



City of Melville Public Spaces Strategy FINAL  Page 11 of 92 

 

Ways to Improve: 

The Public Spaces Strategy at a Glance        

 

  

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Significantly 
improve existing 

public spaces 

Provide public spaces for 
a variety of uses and 

users 

The Challenges: 

¶ Physical and mental health issues 
are increasing in the community 

¶ Perthôs population is growing and 
ageing  

¶ The communityôs expectations and 
aspirations are changing 

¶ There is limited space for new sports 
reserves 

¶ There are significant constraints on 
purchasing more freehold land for 
additional parklands 

¶ There are financial limitations to 
spending more public money 

¶ Climate change and reduced water 
availability will require changes to 
current management approaches 

¶ Traffic concerns limit the amenity 
and safety of walking and cycling 

Public  

Spaces  

Develop greener 
and more 

sustainable spaces 

Deliver best 

value for money 
Improve physical 

and mental 
health outcomes 

Increase 
accessibility and 

connections 

Purpose:  To provide a clear direction and inform future decision-making on the best ways to improve public spaces in the 

City of Melville. 

 

Fit for intended 

purposes 

Respond to community 
feedback on improving 

public spaces 
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Summary of Principles to Guide Future Decisions and Projects 

The principles to guide future decision-making are: 

1. Pedestrian-friendly streets are important public spaces. ..................................................................................................................... 37 

2. Improvements to the quality, amenity, safety, comfort, accessibility, useability and sustainability of public spaces will help to create a 
more liveable city. ............................................................................................................................................................................... 49 

3. Physical health outcomes can be improved by making it easier for people to walk, cycle and be physically active. ............................ 60 

4. Mental health outcomes can be improved by designing public spaces to encourage social interaction and activities. ......................... 62 

5. Public spaces should be accessible and comfortable for seniors. ....................................................................................................... 64 

6. Use a best value for money approach to improving public spaces. Purchasing expensive freehold land is generally not the most cost 
effective way to improve public spaces for the community. ................................................................................................................. 66 

7. Reducing vehicle speeds in activity centres and residential areas can improve safety and help promote walking and cycling. ........... 75 

8. Underutilised public spaces provide opportunities to improve their quality, useability and amenity. .................................................... 77 

9. Prioritise upgrades to walking and cycling connections to/between activity centres, schools, key public transport routes and parks. .. 78 

10. Respect and celebrate Aboriginal culture and history in public spaces. ............................................................................................... 80 

11. Utilise water sensitive urban design in parks, drainage basins and streetscapes wherever possible. .................................................. 82 

12. Attract a range of people to public spaces by providing a variety of activities and amenities. .............................................................. 83 

13. Encouraging Community Play Streets can temporarily increase the amount of local public space in an area. .................................... 85 

14. Encouraging verge gardens can help to create greener and more pedestrian-friendly streets............................................................. 86 

15. Natural area upgrades can improve environmental and social outcomes. ........................................................................................... 89 
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1. What are Public Spaces? 

High quality public spaces are important components of healthy and liveable neighbourhoods. óPublic open spaceô, which has often just 
been seen as parks and reserves, is referred to more broadly as ópublic spaceô in this Strategy. 

óPublic spacesô include all publicly-accessible land that could be used for sport, recreation, nature conservation, green spaces, exercise, 
water management, passive outdoor enjoyment and social activities. Examples of public spaces include parks, local or regional reserves, 
river foreshores, bushland areas, publicly-accessible school ovals, footpaths, cycle paths, publicly-accessible rooftop gardens, parkletsô2 
and streets that are or could be made more pedestrian-friendly. This definition is consistent with State Government documents, such as 
the draft Liveable Neighbourhoods 2015, Public Open Space Strategy Guide for Local Governments and the Classification Framework for 
Public Open Space. The public space definition recognises the wide range of benefits that public spaces provide and the way spaces are 
used by the community. For example, local streets and footpaths are reported as the most frequently used facilities among Western 
Australian adults for physical activity3, but were not considered in previous public open space strategies.  

 

 

 

 

 

 

 

 

 

 

 

                                                
2
 A parklet is a space along a street set up to provide seating, greenery and place for people to meet.   

3
 Healthy Active by Design http://www.healthyactivebydesign.com.au/design-features/movement-network 

Applecross Village, Applecross 

Streets are important social, economic, 
recreational and tourism assets. 

Wireless Hill, Ardross 

Wireless Hill is a significant natural, cultural, 
historical and recreation reserve.  

Kadidjiny Park, Melville 

Kadidjiny Park is a popular park that 
incorporates natural, play, social and recreation 
elements. 






















































































































































