
Moreau Mews 

Stage two engagement for the proposed Moreau Mews Town Square was held in April 
and May 2025, inviting community feedback on three draft concept designs shaped by
earlier consultation. The City provided multiple ways for the community to participate,
including an online survey, on-site pop-ups, and accessible options via hard copy, email,
and phone. The engagement was delivered at the 'Consult' level of the IAP2 Spectrum 
and focused on identifying community preferences, concerns, and suggestions to help
refine the final design.

A comprehensive communications
campaign supported the engagement,
using direct emails, social media,
advertising, media, on-site signage,
and a dedicated Melville Talks project
page. The page featured interactive
draft designs, FAQs, and engagement
updates, and was promoted on the
Melville Talks homepage throughout
the consultation.
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Key engagement results
Preferred concept design

Concept 1 – Prioritises green space. 
Estimated cost: $4–5 million

Concept 2 - Focus on event space and
activation. Estimated cost: $5–6 million

Concept 3 – Integrated with future
development and aspirational.

Estimated cost: $10–30 million

I do not prefer any of the concepts.
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Include in final design
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Unsure

46.3%
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Water feature

Interactive water play area

Small fountain or stream

Man-made pond

Traditional statue fountain
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Design elements
Playspace

Universal access toilet

Open turf for recreation

Shelter and BBQ area

Cafe/community space

Community event space

Water feature

Amphitheatre style seating

Half basketball court

Retail structure *Total of 336 responses with 1,406 votes. 
  Participant could select up to five elements could be selected.

234
223
214
180
132
126
122
76
68
31*Total number of responses 308 with votes 395.

  Participants could select more than one option.
 

Other suggestions 36

Prefer no water feature in design

*Total number responses 341.
  One choice could be selected.
 


