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Improved walkability
People focus instead of
cars
More green, room for
trees and plants, shade
and sustainability

The top three
improvements to Kearns
Crescent:

1.
2.

3.

Participation

12.9k

To understand how Kearns Crescent streetscape could
better meet current and future community needs, we
asked the community to share their values and vision for
the area to help inform the development of concept
designs.

This first stage of engagement encouraged the
community to get involved via an interactive map and
survey between 27 October and 17 November 2022. The
feedback will help inform the development of concept
design options in 2023.

Future engagement opportunities will then capture
community feedback on the proposed concepts to
support the City’s decision-making about the preferred
concept.
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Kearns Crescent
Streetscape Upgrade

ENGAGEMENT SNAPSHOT
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Survey key themes

Link clicks from
eNews

Link clicks from
Facebook

93%
access the
Riseley
Centre via car 51%

walk to the
Riseley
Centre

The majority of survey respondents come to Kearns
Crescent to visit cafes and shops (90%) and access
services or goods provided by businesses (65%).

90%
either strongly agree or
somewhat agree that they
want Kearns Cres to be: 
A thriving and vibrant
place for people to live,
work and visit.

interactive map key themes

They like: They dislike:
The word cloud below shows popular topics on
the interactive map.


