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Executive Summary 
This report contains the outcomes of community engagement in preparation for an updated Parking 
Management Plan for Deep Water Point Reserve. People were able to complete an online survey and 
place pins with commentary on an interactive map showing where they would like to park on the site and 
for the reason they were visiting the area.   

The survey was analysed using statistical methods for closed questions and qualitative methods for 
responses to open questions in the survey and commentary on the interactive map.  

Major Findings 
• Most people going to Deep Water Point are visiting the Dome Café 
• Visiting  to use the boating facilities was second to last (“other” and commuting) on the list  
• 90% of the survey respondents travelled to Deep Water Point by car (with / without trailer) 
• More than 75% of the respondents agreed that disabled users and seniors should be given priority 

to park close to reserve facilities,  
• 51% ranked disabled users as the group that should be given top priority. 
• More than half of the respondents agreed that parents with prams should also be given priority 
• Three major themes arising from analysis of the qualitative data were: 

o Parking should be free (or at least free for a pre-determined time dependent upon activity) 
o Finding a parking bay is difficult and in some instances, so much so that people give up and 

go elsewhere. 
o There should be more parking available, perhaps through construction near the toilet block. 

 

The next step in this consultation will occur once a draft Parking Management Plan have been prepared by 
the consultants for  review and further commentary by the public. Final decisions as to the determination of 
parking arrangements for Deep Water Point will be made by Council. 

 

 

  



Background 
Recent and significant upgrades to Deep Water Point, including a new jetty, boat ramp, café, play 
equipment and picnic area have led to an increase in visitors and a subsequent increase in demand for 
parking at the riverside location.  

With a view to maximising the use of available parking bays onsite, the City appointed a contractor – 
Cardno – to conduct comprehensive research to inform a long-term Parking Management Plan for the area. 

Cardno has conducted two parking occupancy survey, each during peak and off-peak periods, focussing on 
the Deep Water Point and Esplanade carparks and surrounding streets.  

This engagement focused on current users of the Deep Water Point site and sought to understand 
why they were going there and what parking issues they were facing  when visiting the site.. 

Purpose of engagement 
The purpose of this engagement is to develop a draft parking management plan with the active participation 
of the people most likely to use the site in ways that are open, transparent and with outcomes that can be 
clearly linked to the engagement process. 

Engagement Objectives and Response 

Inform 

To inform current users of the space the opportunity to participate in an engagement process leading to 
the development of a draft Parking Management Plan based on their inputs via direct emails and letters to 
properties within the study area, direct emails to a random sample of City of Melville residents and 
ratepayers, through advertisements in both social and print media, and the City’s various e-news channels.  

Engagement promotional cards were distributed at Deep Water Point on Saturday, 25 July and Sunday 26 
July 2020 to visitors in the area and signage was installed onsite informing the community of the 
opportunity to participate in the engagement. 

Please see Appendix I for materials used to inform stakeholders about the engagement. 

Involve 

To involve current users of the space in identifying how they currently use it for parking and to identify their 
preferred options, understanding that Council will have final approval of the Parking Management Plan. 

 



1 Note that respondents may have been reached through multiple methods. 
2 City of Melville’s estimated resident population in 2019 = 102,307. Data from ABS, obtained through 
id.Profile) 

Response 

In total 659 people responded to the online survey and there were 88 pins with comments on the interactive 
map. The majority of respondents were reached through digital means: 44.5% via social media posts and 
35.6% via Melville Talks. 

 

 



 

 

 

 

 

 

 
 

88 pins with commentary received on the interactive map. 

 

Please see Appendix II for detailed commentary on each pin placed on the 
interactive map. 

 

 



 

Quantitative Data Analysis 

Survey 
On the Melville Talks engagement page, respondents were asked to respond to a survey about how they 
currently use Deep Water Point Reserve and to identify any issues that should be considered about parking 
in the area. 

The quantitative results of the online survey conducted are listed below. 

Sample size 
658 people responded to the survey. 78% of the respondents have been reached digitally through one or 
more of the following methods1: social media post, direct email invitation, engagement on Melville Talks, 
eNews and website.    

 

 
Based on an estimated population of 102,307 in the City2, the sample size collected has provided a strong 
level of statistical validity, achieving a sampling error of ±5% at the 99% confidence interval. In other words, 
there is a 99% probability that the population mean will be within ±5% difference from the sample mean. 

The following section compares the survey sample demographics to the population demographics. 
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Population vs Sample 
Overall, there were more respondents from Mount Pleasant, where Deep Water Point Reserve is located.  

The younger population (<25 years old) was less represented in the sample collected. 

The graph below compares the demographic composition of participants of the survey (n=658) to that of 
our community, as measured against demographic data in the most recent Australian Bureau of Statistics 
(ABS) Census. 
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The table below provides demographic information about survey participants’ household 
categories. The demographic information was used to see if there was a statistically different 
result in the responses to survey questions for any particular demographic group. 

 

 NUMBER OF 
PARTICIPANTS 

PERCENTAGE OF 
PARTICIPANTS 

SURVEY QUESTION: Tell us about your household. 

Single 66 11% 

Couple 184 32% 

Household with Children Up to Pre-School Age 71 12% 

Household with Primary School Age Children 90 15% 

Household with High School Age Children 63 11% 

Multi-Generational Household (Adult Children) 109 19% 

No Response 75  

 
Only 7% of the survey participants are members of one of the following groups: 

Group NUMBER OF 
PARTICIPANTS 

East Fremantle Yacht Club 11 

Boating Industry Association of WA 10 

Prime Movers 9 

Cycling Without Age Australia 6 

Y Striders Inc 5 

Melville Bicycle Users Group 4 

Australian Anglers Association 2 

Perth Game Fishing Club 2 

Melville Fremantle Cycling Club 1 

Over 55 Canoeing Club Inc 1 

  
 

None of the participants have identified themselves as members of StarSki Water Ski Club, 
WA Speed Boat Club, WA Trout and Freshwater Angling Association and Western 
Australian Water Ski Association.



3Includes a number of Dome Café’s employees (n<10). 

 

Purpose of Visit 

 

 
 

Overall, majority of the respondents (70%) travel to Deep Water Point Reserve to visit Dome Café3. More 
than half of the respondents have also indicated that they exercise or meet their friends at the reserve. 

75% of the respondents from household with young children (up to pre-school / primary school age) and 
60% of the respondents between 25-44 years old visit the reserve for the playground area. 

Only 1% of the respondents travel to Deep Water Point Reserve to commute and all of them visit the 
reserve for at least one other purpose. 
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Frequency of Visit 

 

 
Majority of the respondents (71%) visit Deep Water Point Reserve at least a few times a month, half of 
them visit at least once a week.  

Respondents from some of the demographic groups or groups doing certain activities at the reserve visit 
more regularly than others: 

(i) 61% of the young respondents (between 18-24 years old) visit the reserve at least a few times a 
week. 

(ii) 43% of the respondents walk their dogs at the reserve at least a few times a week. 

Mount Pleasant (where the reserve is located) and Brentwood (neighbouring suburb) visit more regularly 
than others. Willagee respondents visit Deep Water Point Reserve least frequently, followed by Myaree, 
Palmyra and Alfred Cove respondents. 
 
Suburbs % of Respondents Visiting the Reserve 

At least a few times a 
month 

At least once a week At least a few times a 
week 

Overall 71% 50% 27% 

Mount Pleasant 90% 75% 53% 

Brentwood 93% 74% 33% 

Alfred Cove 33% 0% 0% 

Myaree 14% 0% 0% 

Palmyra 21% 0% 0% 

Willagee 0% 0% 0% 
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Time and Duration of Visit 

 

 
9am-11am is the most popular time of visit for most demographic groups.   

64% of the respondents visit the reserve in the morning (before 11am): 

(i) 75% of the respondents below 35 years old prefer to visit in the morning. 
(ii) 77% of the respondents with pre-school age children visit the reserve in the 

morning. 
(iii) 82% of the respondents launching a boat at the reserve visit before 11am. 
(iv) Respondents from Applecross, Attadale, Bicton, Myaree and Winthrop are more 

likely to visit in the morning (≥75% visit the reserve before 11am), while more 
than half of the respondents from Booragoon visit after 11am. 

Respondents visiting Deep Water Point Reserve before 6am were all exercising during their 
visit. 

71% of the respondents stay at the reserve for 1-3 hours during their visit. Visitors launching 
a boat tend to stay longer, 73% stayed more than 2 hours. 

Of the respondents who stayed all day at the reserve, 33% are Dome employees and 43% 
would be launching a boat during their visits.
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4Respondents can select multiple travel modes. 
 

Travel Distance and Travel Mode 

 

 
92% of the respondents take less than 20 minutes to travel to Deep Water Point Reserve. 

 

 
90% of the respondents have indicated that they would travel by car (with / without trailer) to the reserve. 
Out of those who travel by car4: 

(i) 64% have indicated that they only travel by car; 
(ii) 36% would also walk or cycle to the reserve. 

10% of the respondents only walked or cycled to the reserve, and majority of those are from Mount 
Pleasant.  

None of the respondents travel by gopher or utilise taxi / rideshare.  
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5Based on respondents’ top 3 priority ranking. 
 
 

Parking Priority 

 
 

More than 75% of the respondents agreed that disabled users and seniors should be given priority to 
parking close to reserve facilities5, 51% have ranked disabled users as the group that should be given top 
priority. More than half of the respondents agreed that parents with prams should also be given priority5. 

82% of the respondents have ranked commuters as one of the last four groups that should be able to park 
close to the reserve facilities.  

Note that all of the respondents who were commuting have ranked commuters as one of the last four 
groups that should park close to the reserve facilities. 

None of the respondents from Attadale ranked café patron as one of the top three groups that should be 
given priority to parking, although 69% of the respondents visit Dome Café when they are at the reserve. 

57% of the respondents in Murdoch ranked cars with boat trailers as one of the top three groups that 
should be able to park close to the reserve facilities, although only one of the them visit the reserve to 
launch his/her boat. Only 29% ranked parents with prams as one of the top three priority groups. 

43% of the Winthrop respondents ranked café patrons as one of the top three groups that should be given 
priority for parking closer to the reserve facilities.  

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Commuters

Cyclists

Visiting Community Groups

People Exercising

Families

Café Patrons

Cars with Boat trailers

Parents with Prams

Disabled Users

Seniors

1 2 3 4 5 6 7 8 9 10Priority Ranking: 



 
 

Qualitative Data Analysis 
Commentary for analysis from 747 people was captured from both the online survey and the online 
interactive map and uploaded into Nvivo, software for qualitative data analysis. The outcome of the 
analytical process was the identification of recurrent themes or ideas about a matter, in this case the 
experience of parking at Deep Water Point. 

Qualitative data analysis is not about word counting to justify results e.g., X  people said [word], but to 
consider what people have said and how they said it. Nuances of language, including the use of idioms, 
terms or phrases used by diverse cultures or even generations may see the same words being used  but 
with different meanings. Once a theme has been identified, evidence has been supplied by direct and 
unedited quotations from the data. 

The process of qualitative data analysis using Nvivo is described in the diagram below. 

 

 
 

Data Upload 
Data for upload on this occasion included spreadsheets from the online survey and the interactive maps. 
Individuals were then classified by demographic or other key information with a view to identifying greater 
insights into what was being said and by whom about emergent themes.   

Word Frequency Query (WFQ) 
A WFQ was run for all the qualitative data from both spreadsheets based on frequencies or the number of 
occasions a word recurs. The output of the query included a word list and a number of visual interpretations 
of the data suggestive of where to begin analysis and search for meaning. On this occasion settings for the 
WFQ were to identify the top 100 words in order of their appearance, numbering 5 characters or more 
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The word list below shows the order of the ‘top 10’ words as they occurred based on the count column. 
Where a count was duplicated, numbering of word order was adjusted accordingly. E.g., Number 8 in the 
word order included both often and space. 

Word 
order 

Word Length Count Weighted Percentage (%) Similar Words 

1 parks 5 557 6.59 parked, parking, parks 
2 trailers 8 137 1.62 trailer, trailer', trailers 
3 people 6 91 1.08 People 
4 point 5 57 0.67 Point 
5 water 5 54 0.64 Water 
6 facilities 10 50 0.59 facilities, facility 
7 hours 5 43 0.51 Hours 
8 often 5 42 0.50 Often 

space 5 42 0.50 space, spaces 
9 street 6 40 0.47 street, streets 
10 available 9 38 0.45 availability, available 

boats 5 38 0.45 'boat, boating, boats 
 

The word cloud below shows that most recurrent words are of a larger size and different font colour to 
those surrounding it. 

 

 
An alternative interpretation of the data is shown in the word map.   



 
 

 
The next phase involved the identification of the context within which the most commonly used words 
occurred. Text Search Queries (TSQs) provided a list of references and also Word Tree visualizations. 

With respect to “park” or parking” the Word Tree Visualization contained many references intersecting with 
the word so additional TSQs were completed for further clarification, leading to the identification of the 
following themes:.   

• Parking should be free  
• Finding a parking bay is difficult  
• There should be more parking available   

 

Theme: Free Parking 
The desire for free parking was strongly articulated with some feeling that parking should be free for 
ratepayers of the City, and the belief  that vehicles with boat trailers could still be charged for the ongoing 
maintenance and repair of the launching facility.  

 
 

Parking at Deep Water Point should be free. The water area should be free to everyone 
in Western Australia except people who launch boats they should pay for parking  

Male, Bateman, 65+ 

 
 

Community should NEVER be required to pay for parking any ANY time - except for boat 
trailer spaces…  
 
Male, Ardross, 55 – 64 

 
 



 
 

Another way of preserving ‘free’ parking suggested by the TSQ and supported in the community feedback 
was the use of free, time limited parking for specified activities would be allowed with   payment being 
required after a certain time period. Their thinking was that parking turnover would be quicker and fairer 
for visitors to the location. 
 
 

Don't charge, perhaps limit hours to 3 so everyone gets to share... 
 
Female, Ardross, 55 – 64 

 
 
 

…put a time limit on the bays, day 2 hr, to keep people moving and allow others the 
opportunity to come enjoy the space too. It’ll also remove the option for apparent 
commuters to park there all day.  
 
Female, Alfred Cove, 35 – 44 

 
 
 

a 4 hour limit. That would discourage commuters, but allow most other groups a 
reasonable amount of time to enjoy Deep Water Point and its facilities.  
 
Female, Palmyra,55 – 64 

 
 



 
 

TSQ Free Parking Word Tree 
 

 



 
 

 
 

Theme: Finding a parking bay is difficult 
That parking at Deep Water Point is difficult was commonly acknowledged by respondents to the survey, 
that it had become worse since the Dome Café was built was also noted. Ironically, most visitors to Deep 
Water Point want to go to the café. The reason least likely for visiting is to launch a boat or other watercraft. 

 
 

Parking really only became an issue following the expanded Cafe. More people visiting 
than before, probably not more boating people.  
 
Male, Bateman, 65+ 

 
 
Nevertheless, people wanting to use the launching facilities are also experiencing difficulties. 
 

We also park here to launch our boat, on the upgraded jetty but the boat trailer parking 
is often full of patrons to Dome.  There isn't an alternative spot for trailers. When 
parking is full, we can't use the jetty…  
 
Female, Brentwood 

 
 

Currently, the parking availability is inadequate. It's extremely frustrating to find that 
often, the boat trailer parking is full with cars without trailers, who are equally frustrated 
at not having enough parking  
 
Female, Brentwood, 45 – 54 

 
 
Regardless of the popularity of the Dome, the parking situation and confusion about parking rules have 
deterred people from going to the local beauty spot. 
 

It is so terrible. I only go a few times a year and always struggle to find a park. A couple 
of times I have been so frustrated I just leave and don’t attend. 
 
Female, Leeming, 35 – 44  

 
 

The parking signs are so confusing, I've read posts about others on community chats 
feeling the same way. Not enough parking obviously and it turns us off going as its 
always such a hassle.  
 
Female, Applecross, 35 – 44 

 
 

The parking is so bad I often choose not to go to Deep Water Point in favour of 
places easier to get parking.  
 
Female, Kardinya, 25 – 34 

 

 

 



 
 

 

 The impact of a lack of parking on surrounding streets was also acknowledged. 
 

We are frustrated with people parking across our driveway on the weekends during 
Summer holidays, including with boat trailers. There should be a lot more parking 
available at Deep Water Point so that people aren’t forced to clog up neighbouring 
streets like Bateman Road.  
 
Female, Mount Pleasant, 35 – 44 

 
 
 

I live on Bateman rd. People park boat trailers outside my house all day, every 
weekend in summer. The no standing signs on the rd have worn away. I would 
rather it was residents parking only.  
 
Female, Mount Pleasant, 45 – 54 

 
 

Coding and charting of negative experiences with parking at Deep Water Point  identifies that most 
commentary was supplied by residents of Mount Pleasant, people aged between 35 and 40 and 
households with children up to pre-school age.   
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Theme: More parking should be made available 
That more parking should be provided was a common requirement. Suggestions included consideration of 
the area near the toilet block. 

 
 

Parking should be expanded to the west for additional rows next to and behind the 
toilets.  
 
Female, Mount Pleasant, 65+ 

 
 

What would be wrong with creating more parking around the toilet block?  Its only used a 
bit by exercise groups last time i looked. Ps the toilets could do with a better look also.  
 
Male, Bateman, 35 – 40 

 
 

Put more parking around the toilets…no-one uses those grasses areas for sitting 
toward road side of carpark.  
 
Female, Leeming, 35 – 44 

 
 

The lawn area next to the toilet block is never used. Some of this should be developed 
for additional parking. 
 
Female, Murdoch, 65+ 

 
 

 
I would suggest more bays around the grass area next to the public toilets This area is 
unused.  
 
Female, Leeming, 45 – 54 

 
 
 

 
Perhaps more space could be made available by digging into the hill where the toilets 
are and placing a retaining wall so that more spaces could be created. 
 
Female, Ardross, 35 -44 

 
 

 

 
 

 

 

 

 



 
 

TSQ More Parking Word Tree 
 

  



 
 

Other suggestions involved freeing up boat trailer bays, particularly in the off-season. Although it is technically possible for this to occur already, 
confusion regarding what was permissible and what was not were still a deterrent to their use.  
 

TSQ Trailer Bays Word Tree 
 

 
 
 
  



 
 

Overall conclusions from qualitative feedback 

 
People responding to the survey and the interactive map identified their primary interest in going to 
the site lies in the social benefits they gain from visiting – their intentions, in other words.   
 

 
 

Being unable to fulfil these intentions as result of inadequate parking leads to opportunities being lost for: 

• social connectedness, belonging and support 
• exercise  
• contemplation and relaxation  

 
As noted from the feedback, losses of this nature have led to expressions of disappointment at the 
lowest level and frustration and anger at the highest, with conflicts occurring between visitors and 
blame be  attributed to the City, Dome and ‘selfish’ people.  Nevertheless, paid parking is not a 
preferred solution for most people and for some this would appear to be a matter of principle. 
 
Preferences for resolution included: 

• timed parking with anything between one and fours hours free before charges could be 
applied;  

• use of boat trailer parking for car parking during the ‘off-season:’   
• building more parking bays 

 
It may be that having had their say and been heard by one another through the engagement 
process,  that people  visiting Deep Water Point will be able to support solutions which maintain 
access for everyone, once they have been identified.  
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Appendix I – Engagement Materials  

Email sent to Random Sample and Residents within the Study Area  

 

  



 

Map of Study Area 
 

  



 

Draft Letter Sent to Properties within the Study Area 
  

Enquiries: Customer Service – 9364 0666 

«Owner» 

«MAILING_ADDRESS1» 

«MAILING_ADDRESS2» 

 

Dear «Salutation» 

Deep Water Point Parking Management Plan 

We are seeking your feedback on car parking at Deep Water Point Reserve to inform a Parking 
Management Plan for the area. 
Recent and significant upgrades to Deep Water Point, including a new jetty, boat ramp, café, play 
equipment and picnic area have led to an increase in visitors and a subsequent increase in 
demand for parking at the riverside location. 
We would like to find out how you currently use the Deep Water Point area and, if you drive there, 
where you park. Your feedback will help us develop a parking management plan which makes the 
best use of the parking already available in the area.   
 
Head to www.melvillecity.com.au/ParkingDWP to get involved. 
If you require assistance to complete the online survey, please contact Customer Service on 9364 
0666. 
Opportunities to leave your feedback will close at 4.00pm on Monday, 10 August 2020. 
 
Yours sincerely 
Mick McCarthy 
Director Technical Services 
 

  
 

  

http://www.melvillecity.com.au/ParkingDWP


 

eNews Article: 

 

Melville Talks Engagement Page  

 
 





A Parking Management Plan is being developed for the Deep Water Point Reserve parking area.
This is your opportunity to tell us how you currently use this area and to identify any issues that
should be considered.

1. Please tell us how you received the link to this survey

My Elected Member gave me the link to the survey

I received a direct email invitation to complete the survey from the City of Melville

I found the link on a social media post

I received the link from a friend who thought I might be interested

I saw an advertisement in the Melville Gazette

I found the engagement and survey on Melville Talks 

I received a letter from the City

I saw a link on the City's website

I saw a link in the City's e-news

Other (please specify)

2. What is the purpose for your visit to Deep Water Point Reserve?

Launching a boat

Dome Cafe

Visiting the playground area

Exercise

Dog walking

Commuting

Family gathering

Meeting friends

Other (please specify)

3. How often do you visit Deep Water Point Reserve?

Every day

A few times a week

About once a week

A few times a month

Once a month

Less than once a month

A few times a year

1

Online Survey Questions on Melville Talks



4. What time do you usually arrive at Deep Water Point Reserve?

before 6am

6am-9am

9am-11am

11am-2pm

2pm-5pm

after 5pm

5. On average, how long do you stay at Deep Water Point Reserve?

Less than 15 minutes

15 - 30 minutes

30 minutes to 1 hour

1 - 2 hours

2 - 3 hours

3 - 4 hours

5 - 6 hours

All day

6. How long does it take you to travel to Deep Water Point Reserve?

Less than 5 minutes

5-10 minutes

10-20 minutes

20-30 minutes

30-45 minutes

45 minutes – 1 hour

Over 1 hour

7. How do you travel to Deep Water Point Reserve? (Select all that apply)

Car

Car with trailer

Walk

Cycle

Public Transport

Taxi / Rideshare

Gopher

Motorcycle

Other (please specify)
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8. In your opinion, who should be able to park closest to the facilities at Deep Water Point Reserve?

´

Parents with Prams

´

Seniors

´

Cars with Boat trailers

´

Café Patrons

´

Disabled Users

´

Cyclists

´

Families

´

People Exercising

´

Commuters

´

Visiting Community Groups

3



All About You

9. Your gender

10. Please indicate your age range

Under 18

18-24

25-34

35-44

45-54

55-64

65+

11. Your suburb of residence

Alfred Cove

Applecross

Ardross

Attadale

Bateman

Bicton

Booragoon

Brentwood

Bull Creek

Kardinya

Leeming

Melville

Mount Pleasant

Murdoch

Myaree

Palmyra

Willagee

Winthrop

Other (please specify)

12. Your household

Single

Couple

Household with children up to pre-school age

Household with primary school age children

Household with high school age children

Multi-generational household (adult children)
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13. Are you a member of any of the following groups? Tick as many boxes as apply.

East Fremantle Yacht Club

Over 55 Canoeing Club Inc

StarSki Water Ski Club

Boating Industry Association of WA

WA Speed Boat Club

Western Australian Water Ski Association

Perth Game Fishing Club

WA Trout and Freshwater Angling Association

Australian Anglers Association

Prime Movers

Y Striders Inc

Melville Fremantle Cycling Clubs

Melville Bicycle Users Group

Cycling Without Age Australia

14. Is there anything else you would like to tell us about parking at Deep Water Point Reserve?

Information Session

15. Would you be interested in attending an information session at a later date? Please identify your
preferred way of attending.

Online meeting

Attend in-person session at the City of Melville

Name  

Address  

Address 2  

City/Town  

State/Province  

ZIP/Postal Code  

Email Address  

Phone Number  

16. By providing your contact details, we can send you information about your preferred opportunity to
participate at a later date.
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Survey Area Deep Water Point

Deep Water Point Parking Engagement

The City of Melville is seeking feedback on parking at 
Deep Water Point to inform a Parking Management 
Plan for the area.

The plan is being prepared by independent consultant, 
Cardno WA, and will give recommendations for parking 
provisions and management strategies for the area to 
ensure the diverse range of users of the site can access 
and enjoy the riverside location.

Give your feedback online at
www.melvillecity.com.au/parkingDWP
where you can complete an online survey and register 
your interest in attending an information evening in 
early September.

Friday, 20th July to Monday, 10th August 2020



 



Advertorial – 30 July 2020 

 



 

 

Facebook posts on City of Melville Facebook Pages 
 

21 July 2020 on City of Melville Facebook Page 

 



 

27 July 2020 on City of Melville Facebook Page. 

 
3 August  2020 on the City of Melville Facebook Page

 



 

Appendix II – Comments on Interactive Map  
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