City of Y/%

Directions from Melvile

Young People
ENGAGEMENT SNAPSHOT 2025

Between March and August 2025, we asked more than 550 young
people, parents, carers, and community members to share their views
on how we can update our Youth Strategy for 2026-2029.

How we got the word out!
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YOU TOLD US

Your top priorities

Youth spaces - safe, inclusive places
to hang out, relax, and belong.
Mental health & wellbeing - more
support, less stigma, easier access.
Cost of living - affordable sport, rec,
food and housing options
Environment & climate action - real
opportunities to protect nature and
getinvolved.

Youth voice - being listened to,
involved in decisions, and seeing
actiononideas.

Events & programs - more youth-
friendly, fun, and regular activities.
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Key areas for future focus

Even though the last Strategy was created
back in 2021, the four focus areas are still
on point! Wellbeing came out on top, with
making a difference and youth voice right
behind. Good communications and
keeping it real were also seen as key to
building trust and getting more young
people involved.
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And yes... food, prizes, and
vouchers would help too!

Your feedback is helping shape the next Directions from Young People - Youth
Strategy (2026-2029). Once it’s final, we’'ll share it with you - and then we’ll keep
you posted on how we’re delivering the things you said matter most.



